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Abstract

The aim of this research is to identify the role of value—added projects for small
businesses in empowering rural women and improving their family's conditions in
the Qatana region of rural Damascus. This is achieved by studying the reality of
rural women in the study area through examining food manufacturing projects
carried out by rural women and their families, as well as the factors affecting the
manufacturing process and its impact on income. The obstacles that hinder these
projects were also identified. To achieve this, rural women who carry out these
projects were chosen as a human field for study, with 305 women selected. The
value added resulting from converting raw materials into various food products
was analyzed. The results showed that the highest value added from milk
derivatives was from making labneh, followed by making ghee and shanklish,
then cheese, and finally milk. As for plant products, the value added for making
raisins was 930 SYP/kg, followed by making bulgur (915 SYP/kg), then Arabic
bread (900 SYP/kg), and finally molasses (780 SYP/kg). The profitability level of
various food industries was also analyzed. Labneh surpassed other milk
derivatives with a profitability level of 32.3%, followed by ghee, shanklish, and
cheese. Raisins had a higher profitability than grape molasses with an average of
140.6% for raisins and 108.3% for molasses. As for wheat products, bulgur had
the highest profitability at 81.8%, followed by Arabic bread at 66.6%.
Determinants of engaging in food industries from a housewife's perspective were

also studied, including lack of supporting agencies, , and marketing problems.
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